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Dear Reward Building Professionals,

Al testing is complete on the 9" iForm™, and we are ?earing up to go into full
production with this newest Reward product line by July 1, 2002.

One of the main things that sets Reward Wall Systems, Inc. apart from the rest of the
ICF industry is our commitment to product innovation, and the 9" iForm is a classic
example of that commitment. We recognized the need for an insulating concrete form
that produces a wall that is not as thick, but provides all the strength, insulating properties
and noise reduction of the thicker ICF walls.

Because the 9" iForm uses less concrete, the up front costs for an ICF structure are
slightly reduced, making us much more competitive with above-grade wood frame
construction. This will result in greater opportunities for you to expand your customer
base and penetrate a market that previously was unavailable to you. We have already
incorporated the technical information for the 9" iForm into our newly revised
installation manual, and other technical and informational material is available. As always,
we are fully supporting the 9" iForm from day one.

Because of the popularity of iForm, we are expanding our manufacturing capacity. The
New Brighton, Pennsylvania, plant will begin producing the 11" and 13" iForm in July,
and a new plant located in Wilsonville, Oregon, will begin production of the 11" and 13"
iForm soon.

Start making your plans now to join us next January 12 - 14 in beautiful Cancun, Mexico,
for the 2003 Reward National Convention. This will be a unique event in our company
history. We have an exciting destination and are tailoring our meetings to take full
advantage of our surroundings. Bring your spouse and join us for this working vacation.
Watch for an informational brochure and registration form to arrive in the mail soon, and
register early to take advantage of deep discounts. Space is limited, so don’t delay.

One face we will surely miss at the 2003 convention is that of Chuck Lipari, a long-time
Reward distributor in the Denver area. All of us at Reward were extremely saddened by
his unexpected death last March. Chuck had been an important fixture at Reward for
many years, and he was extremely helpful to me when I first took over the company.
Over the years | had grown to respect his professionalism and to value his friendship. All
of us retain warm memories of Chuck, and therefore, he will always be a part of Reward.

Best regards,

Edward L. Storm
President
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together in just about the same way. To assemble bracing for a 16-
foot wall, you simply fasten two 8-foot strongbacks together, for a
20-foot wall use two 10-foot strongbacks, and for a 24-foot wall
use two 12-foot strongbacks. Attach the adjustable turnbuckle and
the platform bracket to the strongback using the pre-drilled holes
and the long-pins provided. The turnbuckle for the tall wall
bracing is heavier than those for standard bracing. Five- and seven-
foot midspan braces are provided for added stability with the
tallest bracing.

Some design changes in the standard rBase have made it easier
to use and more stable. The turnbuckle now comes with a heavier
foot with more efficient anchoring—only one pin is needed
instead of two for each foot. In addition, the new platform bracket
is lighter weight and installs next to the turnbuckle inside the
strongback making setup easier and quicker. Only one pin is
needed to fasten the platform bracket and turnbuckle to
the strongback.

For those who want a very basic bracing system, Reward now
offers a system that includes a strongback, non-telescoping
turnbuckle, and no platform bracket. The price is just $99 each for
an order of 48 or more, and $105 each for an order of less than

48. If you want the bracing only without the platform bracket, you
save $20 per brace.

Advertising Campaign

General builders, large-scale general contractors, architects and
ready-mix contractors are the focus of the 2002 Reward ad
campaign that is currently running in national trade magazines.
Word of mouth is one of the most effective ways to communicate
a message, and with this in mind, each ad features a prominent
Reward customer telling why using Reward Wall Systems has been
beneficial to him.

The ads, which have been running since the beginning of 2002,
appear in Builder, Permanent Building and Foundations, Commercial
Building, Residential Architect and Concrete Products. Name recognition
is one of the most important aspects of bringing in new
customers, and name recognition is what Reward’s national
advertising campaign is all about.

Reward Web Site

Reward went online June 1 with a refreshed and upgraded web
site. [See related story, page 1.] While maintaining the integrity of
our very popular web site, we have refreshed the look, added new
artwork, and more information. If you haven’t visited the Reward
web site for a while, pay us a visit at www.rewardwalls.com. [




